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Campaign Development

• Overview and Goals:
– Promotes HIV treatment.

– Promotes prevention through HIV testing and PrEP.

– De-stigmatizes HIV.

• Target Audience:
– People with HIV – especially those not in care.

– People at greater risk of getting HIV – especially people of color, 

transgender people, and people 18 to 35 years of age.

– Support networks of persons living with HIV and at-risk of HIV acquisition.
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Creative Concept

Know HIV. No Fear.

• Key Messages:

• HIV treatment works.

• Free testing is widely 

available.

• PrEP is highly effective 

at preventing HIV.
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Creative Assets

• Real people 

sharing their real 

experiences with 

HIV, testing and 

PrEP.

• Video

https://www.google.com/search?q=know+hiv+no+fear+city+of+columbus+youtube&sca_esv=557804163&rlz=1C1GCEJ_enUS1025US1025&ei=-WDeZJuYDu2F0PEPs4SQiAw&ved=0ahUKEwjb-MvZo-SAAxXtAjQIHTMCBMEQ4dUDCBA&uact=5&oq=know+hiv+no+fear+city+of+columbus+youtube&gs_lp=Egxnd3Mtd2l6LXNlcnAaAhgDIilrbm93IGhpdiBubyBmZWFyIGNpdHkgb2YgY29sdW1idXMgeW91dHViZTIIECEYoAEYiwNI2gtQ8gNYzApwAXgBkAEAmAGzAaABlQiqAQMxLje4AQPIAQD4AQHCAgoQABhHGNYEGLADwgINEAAYRxjWBBjJAxiwA8ICBRAhGKABwgIFECEYqwLiAwQYACBBiAYBkAYG&sclient=gws-wiz-serp#fpstate=ive&vld=cid:fc32a355,vid:kZL1DMnI1XY
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RFP and Media Buy Vendor

Evaluation Criteria:

Criteria Points

Project Summary 0

Organizational Experience and Capacity 25

Description of Services 70

Quality Assurance 5

Budget & Budget Narrative 0

TOTAL 100
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Campaign Tactics

Traditional Media:

• Billboards

• Radio

• Out of home

• Giveaways at 

community 

events like Pride
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Campaign Tactics

Digital Media

• Social media 

(Instagram, 

Facebook, Tik Tok).

• Dating Apps (Grindr, 

Gay Black Chat, 

Adam4Adam).

• Search and display 

ads.
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Campaign Influencers

• Partner with people in 

the community to share 

messages through their 

social media platforms.

• Use trusted 

messengers who 

represent the target 

audience we are trying 

to reach  

• Tik Tok

https://www.tiktok.com/@biancaprobably/video/7114066012990868782
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COVID-19, Mpox & Syphilis
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Focus Group Testing

“It has a sense of 

comfortability. Whoever 

watches or sees this would 

feel comfortable owning their 

true self, and what they’re 

going through. It makes them 

want to take the next step [to 

get tested and take PrEP].”
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Focus Group Testing

“I love seeing the brown skin 

and the mix of masculine and 

feminine energies. And its 

inclusive because HIV 

doesn’t care who you are.”
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Focus Group Testing

“[Photos of just individuals] 

makes the message seem 

isolated and alone. And, 

knowing your status can 

already be isolating and scary. 

It’s good to show a community 

so that you aren’t scared. Show 

people getting tested with 

friends or telling each other 

your status.”
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Focus Group Testing

“It’s mentally and 

emotionally a lot to get 

tested. So, if you 

make it abundantly 

clear that its free, that 

would help with the 

anxiety and stigma.”
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Focus Group Testing

“I went to the doctor and 

they told me about the 

syphilis outbreak. I 

literally was like, ‘Isn’t that 

the disease that pirates 

used to get?’ And they 

said, ‘No, that’s scurvy.’” 
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Focus Group Testing
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Focus Group Testing
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Campaign Revisions
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Campaign Results
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Campaign Results
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Campaign Results
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Campaign Results
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Campaign Results
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Campaign Results
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Campaign Results
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Campaign Results
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Questions?
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